This project is based on the rebranding of a shoe company known as Weak link. Founded in the 1990s, Weak Link has tried to satisfy respective clients by rolling out unique shoe designs suitable for all kinds of persons. With recent developments, the company contracted a different firm to facilitate the process of rebranding. This is purposed to ensure that, they go the digital by having a website through which the respective customers can place orders. The company also decided to change its logo, to a more appealing look to curb uprising competition.
